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Nike Print Advertisement
	Much as the popularity of Nike’s athletic shoes is unquestionable, their advertisement schemes are well-known to be very strategic and captivating. Over years, Nike has managed to become an outstanding brand globally by providing sneakers and sports gear. Nike’s sneakers are more comfortable and the quality of the sports gear is captivating. Interestingly, their advertising approach is very simple and detailed (Adbrands, n.d). I will be analyzing Nike's advertisement in this assignment. The advertisement I have chosen is quite old and found in magazines given that magazines were the primary source of advertisement during the time. The overriding idea sold by this advertisement is that Nike can help you; run away from your problems with their shoes. The advertisement is rather, more of a promotion of brand rather than an attempt to sell. I find this advertisement very unique and clever hence I chose it. 
Nike is renowned for its clever and unique advertisements which play a major role in influencing its "Just Do It" motto by enhancing awareness and sales. Nike is always coming up with clever advertisements to help influence their “Just Do It” motto. This essay will assess the use of various aspects of design such as aspect, contrast, middle ground, space, and value. This essay will also analyze the use of various design principles such as foreground, emphasis, focal point, and background in enhancing the effectiveness and pushing the agenda in this advert. In particular, this particular advertisement does a great job of that effect.  This is a very influential and persuasive advert as it uses various principles and elements.
	Over time, Nike has been always known for its creativity in advertising and creating advertisements that are more valuable and on point. In this particular advertisement (see appendix), Nike has effectively and successfully used various aspects of design such as value, contrast, middle ground, and space (Ahmed, 2020). In this advertisement, Nike has effectively used contrast as the ad claims that Nike can literary help you run away from your problems. Contrast is used to the man’s darkness filled with darkness as if he is running away from his problem. The path he is leading to is increasing in brightness signifying he is heading towards a brighter future. The background is valuable and plays a significant role in convincing readers to believe that the man is running away from many things in life. Anyone could easily get convinced that the man is running away from an array of issues inflicting his life. The middle background shows a long stretch of road, influencing the reader to believe that the man has run a long way from the problems he is facing, influencing the reader to believe in the motto "Just Do It". Additionally, the middle ground also helps to show the reader how far from his problems the man has run so far. Therefore, Nike has done a great job using the elements to create an influential advertisement which has a higher chance of influencing the readers. 
	Various principles of design can be seen by the reader of the advertisement used by Nike in making the advertisement. The four important principles of design used in this advertisement include the foreground, emphasis, focal point, and background (Ahmed, 2020). The uniqueness of this advertisement draws from its linking of some principles to others. A good example is to determine how Nike related emphasis and a focal point. Nike has done this by showing in the picture that the man running away from his problems is the focal point, at the same time emphasizing the time run by the man in the advertisement. Moreover, Nike has placed a focal point on the foreground of the advert which plays a critical role in influencing the overall advert. Nike has also combined these principles making it a great move to influence the publicity of their product. This is a great move by Nike. Besides, from what we can in the advertisement’s background, clouds and dark colors are used to give emphasis on the problems the man is running away from. From these features, it is clear that Nike did an exceptional job by incorporating design principles into this advert.
[bookmark: _GoBack]	A slogan is a key element in advertising that creates and enhances brand identity. Sometimes, a company does not have to indicate its name but only its slogan that gives it an identity. A slogan is simply a phrase which is mainly associated with a particular brand. “Just Do It” is a slogan used by Nike in all its adverts (Brohi, 2016). In this particular ad, the slogan appears immediately just below the name and logo as the last writing on the advert. The slogan reinforces the message communicated in the advert that however much tired the man might have been, he just needs to do it with the help of Nike to arrive at the brighter future. I find that the slogan has been strategically used to enhance brand identity and promote sales. This is a great move to enhance identity and the knowledge of the brand among customers. 
	To conclude, Nike does a great job incorporating various aspects in this advertisement to have a wider coverage. Nike uses various design elements such as value, contrast, middle ground, and space. It also uses the various principles of design such as focal point, foreground, emphasis, and background to enhance the effectiveness of the advert and communicate the message more clearly. Nike does not only use the elements and principles but they also relate them to make it more appropriate for the intended purpose. They frequently relate these aspects to this particular advertisement. With this kind of detail in use, Nike has been able to provide readers with a persuasive and influential advertisement that will help and enable them to run away from their plights and kick them off completely. The advertisement is not only influential and persuasive. It is also strategic and inspiring in my considered opinion. It is clear you cannot run away from your problems but Nike can help you do that as suggested by this advert. Click here to open a link to the advertisement or feel free to scroll to the next page as I have attached an image. 
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